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Economic Times

CLAIMS FALL OVER Q3
ICICI Lombard
Q4 Net Down
10% on Higher
Expenses

Our Bureau

Mumbai: ICICI Lombard Ge-
neral Insurance reported a
10% drop in net profit at €313
crore for the March quarter
from 346 croreayearagodue
to higher expenses even as
claims paid fell compared to
the previous quarter.

Total expenses, including cla-
ims paid, increased 34% to
3,627 crore during the quarter
under review from 22,708 crore
a year ago and was higher than
the 23,581 crore reported in the
December quarter:

Insurance claims paid increa-
sed by 15% to 21,915 crore from
¥1,666 crore a year ago but were
lower than the 22,083 crore the
company paid in December:

“The Company has seen hig-
her growth momentum in Q4
and has outgrown market in
March 2022. Due to current ac-
counting norm, this results in
upfronting of sourcing cost
whereas the benefit of earned
premium will be realised over
the policy period,” ICICI Lom-
bard said in a statement.
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Business Standard

ICICI Lombard's net profit
drops 9.5% in Q4 to 313 cr

ICIC Lombard has reported a 9.53 per centyear-on-year (YoY)
drop in its net profitin the January-March quarter of financial
year2021-2022 (QuFY22). This waslargely because of the impact of
the third wave of the pandemic and accounting principles which
requires the firm to take the costupfront. Its net profitin Q4FY22
totalled to ¥313 crore, compared to ¥346 crore in the same period
ayearago. For the full year, the company earned a net profit of
1,27 crore, down 13.7 per cent from 1,473 crore in FY21. BSREPORTER

Financial Express

ICICI Lombard
General Q4 profit falls
10% to ¥313 crore

v ICICI LOMBARD General

Insurance Company on

Thursday reported a 10%

decline in net profit, at
X313 crore, for the fourth quarter
ended March 2022.The non-life
insurer had posted a net profit of
%346 crorein the corresponding
period of 2020-21.The gross direct
premium income (GDPI) of the
company stood at 4,666 crore in the
quarter under review as compared to
33,478 crore in the year-ago period,
ICICI Lombard said in a statement.
The company has proposed final
dividend of ¥5 per share for FY22,it
said,adding that the overall dividend
including the proposed final dividend
is X9 per share.



Free Press Journal

ICICI Lombard General Q4 net
profit falls 10% to Rs 313 crore

ICICI Lombard General Insurance Company on Thursday
reported 10 per cent decline in net profit at Rs 313 crore for
the fourth quarter ended March 2022. The non-life insurer
had posted a net profit of Rs 346 crore in the corresponding
period of 2020-21. The gross direct premium income (GDPI)
of the company stood at Rs 4,666 crore in the quarter under
review as compared to Rs 3,478 crore in the year-ago period,
ICICI Lombard said in a statement.
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ICICI Lombard
General Q4 profit falls
10% to Rs 313 cr

PNS B NEW DELHI

ICICI Lombard General
Insurance Company on
Thursday reported 10 per
cent decline in net profit at Rs
313 crore for the fourth quar-
ter ended March 2022.

The non-life insurer had
posted a net profit of Rs 346
crore in the corresponding
period of 2020-21.

The gross direct premium
income (GDPI) of the com-
pany stood at Rs 4,666 crore
in the quarter under review
as compared to Rs 3,478
crore in the year-ago period,
ICICI Lombard said in a
statement.



Press Release | 2"d edition of Corporate India Risk Index witnesses a 9% jump

Echo of India

ICICI Lombard's 2nd
edition of CIRI
witnesses a 9% jump

olco PONDE

MUMBAL APRIL 4/ -/ WID the counmey’'s economic
ACUVIEY pIcking up pace, Corporate India has another
roason to rejoice. The Corporate India Risk Index
ZOZ1 SCOTe O 42 s UP (rom 37 1N 2020, representing
Toptimized visk handling” with scope for further
improvement. These Nindings are a part of the second

editton of ICICI Lombard’'s Corporate India Risk
Index (CIRD, The company has released the stady in
continued collaboration With Frost and Sullivan, o
Tending glohal Management consuliing Nm, sources

The second edition of Corporate tndia sk Index
2021 (CIRD was launched in the prosence of Bhargay
Dasgupta, MD & CEO ICICTE Lombard, Chief Guest
Nirmalya Kumar, Lee Kong Chian Professor of
Marketing at Singapore Management University,
AloX Agarwal, Executive Director, ICICT Lombard,
wnd Aroop Zutshil, President and Mansging Pariner.
Frost & Sullivan, sources said.

CIRIIsn SOT-1-KInd FIsK measurement tool to
gauge the OF A COmpany’s risk exposure and
preparedn A bhigherscore signifies better risk
management, enabling companios (o adopt effective

YISk MARAZEMEnt Pracilces, sOurces also sald.

My Dasgupta sald, “1CICI Lombard's (‘orvnran-
India Risk Index togivec
AN CXTEnsIVe and comprenensive range of qnnllmblo
Moo of sk management. The lmprovement in India
Ine's score of nearly 9% are a reflectlon of bettor risk
MANALOINCNT Beross 200 corporates from 20
Industivies. With continued focus on risk agenda
IBLOArdroom, We have the potential (o move from
Opumal to ‘Superior Risk Handbing' on the Index,.

Nirmalya Kumar, Lee Kong Chilan Professor of
Marketing at Singapore Management, Univorsity,
sald, “ICICT Lombard's Corporate India iRtisk Index is
an Important contribution in ldentifying and
EEOASAEINE FISKS ACross Various sectors. The practical
applicaton of this risk -:ﬂn:' lep- Nnrms nnoﬂ'\unﬂ
the level of risk thelr b
thelr level of preparedness, nnd llln nlan- lo Inpm!.
ety PISK mMansgement sirategies accordingly.”

?icici€ Lombard

~~GENERAL INSURANCE

ICICI Lombard'’s 2nd edition of Corporate India Risk Index witnesses 9 per cent jump
8 April 4,2022, 524 pm

Mumbai, Apr 4 (UNI) The Corporate India Risk Index score of 2021 is 62, up from 57 in 2020,
representing "optimized risk handling” with scope for further improvement. These findings are a
part of the second edition of ICICI Lombard's Corporate india Risk Index (CIRI). The company has
released the study in continued collaboration with Frost & Sullivan, a leading global management
consulting firm. The second edition of Corporate India Risk Index 2021 was launched on Monday
in the presence of Bhargav Dasgupta, managing director & chief executive officer of ICICI
Lombard, chief guest Nirmalya Kumar, Lee Kong Chian Professor of Marketing at Singapore
Management University, Alok Agarwal, executive director, ICICI Lombard, and Aroop Zutshi,
president & managing partner, Frost & Sullivan, With the country’'s economic activity picking up

pace, Corporate India has another reason to rejoice, a release said. UNI JM SS1718



Free Press Journal

ICICI Lombard’s second edition of Corporate India Risk

Index witnesses a 9% jump

With the couniry’s economic activity picking up pace, Corporate India has
another reason to rejoice. The Corporate India Risk Index 2021 score of 621
up from 57 in 2020, representing "opiimized risk handling” with scope for
further impeovement.

These findings are a part of the second edition of ICICI Lombard's Corporate
India Risk Index (CIRI). The company has released the study in continued
collaboration with Frost and Sullivan, a leading globa! management consulting
firm, according to 3 press statement.

The findings of the 2021 edition of tha Index show that Pharmaceuticals,
Telecom & Communication and FMCG are among the 10 sectors that
demonstrated supanor risk handing. However, sectors ike ITATES and
Education & Skill Development are at the border of baing in the “significant
gaps in risk handling” bucket.

Also, while corporates have fared better on operational and natural hazard
risks, they nead 1o improve managemant of market, economic, technology.
crime and security-related risks,

As India copes with pandemic and emphasises better risk management, the
traditional seclors are leadng the newer ones. Emerging industries, on the
other hand, thrive when it comes 1o managing technological risks and
adaptability in the market and economy.
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CIRI is a first-of-2s-kind risk measurement tool 1o gauge the Jevel of a
company’s fisk exposure and preparedness. A highee score signifies better risk
management, enabling companies to adopt effective risk management
practices, according 1o a press statemeant.

The framework comprises 32 risk elements across six dimensions. This year,
the study covered 220 companées across 20 sectors, in comparison to 150
companies across 15 sectors in 2020.

The five new sectors include Agriculture & Food processing, Bio-tech & Life
Science, Aerospace & Defence, Media & Gaming and Educational Skill
Development,
The highest impeovemant was witnessed in the Transportation & Logistics
sector, which has secured a score of 69, up from 47 in 2020.

The sector bounced back post pandemic owing to new strategic infiatives and
business models. Similarty, Chemicals and Petrochernicals sector improved
from 55 to 69.

The rebound was driven by the changes made in the operational and financial
risk management practices which yieided rich returns in 2021, well supporied
by their investmants in eflective processes and giobal certifications.

Asia Insurance Post

ICICI Lombard’s 2nd edition of Corporate India Risk
Index witnesses a 9% jump

The findings of the 2021 edition of the Index show that Pharmaceuticals, Telecom &
Communication and FMCG are among the 10 sectors that demonstrated superioc rsk handiing,

However, sectors iike ITATES and Education & Sill Development are at the border of being in the
“signdicant gaps in risk handing” bucket. Also, whie corporatees have fared better on operational
and natural hazard risks, they need to improve management of market. econom, technology,
Crime and security redsted nsks, AS Inda copes with pandemic and emphasises better risk
management, the traditional sactors are Jeading the nawer ones.

Emerging industries, on the other hand, theive when it comes to managing techrological risks
¥ adaptabiity in the market and economy.

CIR1is 2 first.ofits kind risk meascrement tool to gauge the level of a compary's rsk exposire
and preparedness.

Ahigher score signifies better risk managerment. ensbiing companies to adopt effective risk
Management, practices.

KX Lombard Genaral insurance has relaasad the study in continued collsboration with Frost
and Sulltan, 3 leading global managemert consuting frm.

The highest improvement was witnessed in the Transportation & Logrtics sactor, which has
secured 3 score of 69, up from &7 o 2020, The seciar bounded back post pandimic owing to new
TP mtiatves and business models

Marba

With the country's economic actvity pickang up pace, in KIC1 Lomisrd's Corporate India Risk
Index (COR1), the Coeporane Incka Risk indiex 2021 sceee of 62 & up from 57 in 2020, represerting
“optenized nsk handling” with scope for further improvement,

The haghest improvement was wanessed in the Transporation & Lognsacs secior, which has
seoured 3 score of 69, up from 47 in 2020, The sactor bourcad back post pandemic owing to new
strategi initiatives and business models.

Simiarly, Chemicals and Petrochemicals sactor improved from 55 to 9. The rebound was driven
by the changes made in the operational and financial nsk management practices which yielded
rich teturms i 2021, well supported by their imvestments in effective processes and globdl
certifications.

Bhargav Dasgupta, MD & CEO, ICICI Lombard General insurance, said, “ICIC| Lombard's Corporate
India Risk Index intends to give companies access to an extensive and comprehensive range of
quantifiable metric of risk management. The improvement in India Inc.’s score of nearly 9% are a
reflection of better risk management across 200 corporates from 20 industries. With continued
focus on risk agenda in boardroom, we have the potential to move from ‘Optimal’ to "Superior
Risk Handling’ on the Index.”

The framework comprises 32 risk elements across six dimensions. This year, the study covered
220 companies across 20 sectors, in comparison to 150 companies across 15 sectors in 2020. The
five new sectors include Agriculture & Food processing, Bio-tech & Life Science, Aerospace &
Defence, Media & Gaming and Educational Skill Development.

Nirmalya Kumar, Lee Kong Chian Professor of Marketing at Singapore Management, University,
said, “ The practical application of this risk metric helps firms understand the level of risk their
business is exposed to, assess their level of preparedness, and take steps to improve their risk
management strategies accordingly.”
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The Echo of India - Hindi

Andhra Prabha
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Exclusive Interview | Women can build their own future in Insurance | Sheena Kapoor

Diversity & Inclusion

Women can build their own future in

insurance

. By Anoop Khanna
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Asia Insurance Review

The Indian insurance industry can be safely termed as gender-sensitive, however,
there is still some more than can be achieved and some of the onus can lie with
women themselves. ICICI Lombard General Insurance’s Ms Sheena Kapoor
says young women professionals should actively consider a career in insurance,
because sometimes, the best man for a job is a woman,

By Anoop Khanna

According to the Standard & Poor’s Ratings Services Global Financial Literacy
Survey, 70% of women globally lack financial iteracy. This gap is more stark in
India with 80% of women being financially ilfiterate.

Increasing financial literacy among women can only be achieved through
education about money matters. In reality, most urban women depend upon
family members or financial experts to handle their money regardless of their
earning capadity.

Women and insurance uptake in India
ICICI Lombard General Insurance head of marketing, corporate communications
and corporate social responsibility Sheena Kapoor speaking with Asia Insurance

Review said, "Insurance as a category remains underpenetrated and the uptake is

especially lower for the women audience, primarily due to how they approach
and view ‘insurance as an expense rather than an investment.’

“Women's insurance products are often not given due significance and are poorly
designed. Insurers perhaps consider these as too costly or complex to deal with
for relatively small premiums and an underserved market,”

With more women entering the workforce, becoming entrepreneurs and taking
on decision-making roles in the home, the market for women's insurance
products is rapidly expanding. The pandemic has highlighted these challenges
and opportunities further,

Ms Kapoor said, "Despite persistent gender wage gaps, women today earn and
own more than ever before. As more and more women increasingly join the
formal workforce or become self-employed, their purchasing power increases,
thereby strengthening the business and commercial case for tapping into
women’s insurance market.”

Ms Kapoor said, “Insurers are beginning to take note of these specific risk factors
and better risk awareness in their prospective women customers. They are now
incorporating a gender lens into their products and marketing strategy. The
current suite of insurance products with a one-size-fits-all approach is being
revised to bulld a deeper understanding of their specific risk and protection
requirements and decisions. For instance catering to income protection of
business interruption insurance for life events ke childbirth.”

Marketing insurance to women

She said, “Deploying new technologies coupled with a gender-sensitive approach
offers great potential to grow and close the protection gap. These include training
programmes aimed at sensitising and educating sales staff on cognitive bias,
which influences buying behaviour and gender bras, which has constrained
women's progress.”

10
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Women rely more on recommendations from trusted sources to discover,
consider and purchase and this should spur adoption of a distribution approach
for insurance marketing too, focused more on referrals and community
consultation. Maintaining and mining customer demographic data including
gender specifics and custom targeted products will pave the way for inclusive
policies.

Ms Kapoor said, "Recruiting more women as customer advisers will enable better
engagement and better understanding of female customers. As insurers become
more inclusive in their approach, they are likely to be greeted with women that
display both stronger loyalty and profitability.”

She said, “There is an equal onus on women too to educate and equip themselves
with the underlying need and benefits of anticipating and optimising risk and
redirecting efforts and funds towards growth and sustainability. Investing tenets
based on protection (of life, income, assets), purpose (goal based investing) and
product (insurance/equity/debt based on lifestage, risk appetite, time horizons)
will always hold in good stead and overall financial wellbeing.”

Women and insurance product pricing

In India, premiums are based on an individual's completed age and other factors
like coverage amount, place of residence, general health and medical history and
more. In such cases, the premium for an individual, does not depend on gender
of the customer and remains the same if the risk factors are identical.

“To increase the representation of women in leadership teams and on boards in
the insurance industry further, insurers should improve their gender diversity
strategies and initiatives. Typically to drive gender diversity and inclusion,
companies must incorporate clear timelines and deliverables from a hiring
perspective as well as correcting pay gaps across the board.”

Pandemic and gender balance

Ms Kapoor said, “COVID-19 has exacerbated the inequalities women led MSMEs
or women in general already face - having to balance work - family conflict and
responsibilities, while also navigating the challenges of lack of access to credit,
gender biases and inept education of finance and investing instruments,
including insurance and risk protection.

Attracting women talent in the industry

She said, “A talent pipeline can be built by identifying women who are ready and
able to fill leadership roles. Support can also include developing leadership
training programmes or executive presence training programmes targeted at
women.”

Ms Kapoor said, “When an insurer offers women-centric features in its policies
like maternity cover, pre and post-natal cover, new born baby cover and similar
gender specific insurance covers, which keep women’s specific health needs a
priority, the pricing obviously is different.”

She said, “With some of our covers we also offer women-centric wellness features

involving online/teleconsultations with gynaecologists, nutritionists, and other
specialist consultations. We provide health check-up coupons with diagnostic
tests to ascertain general and specific health parameters for women.”

No glass ceiling

India has a number of female insurance CEOs in both the life and non-life sectors
as well as women members in Insurance Regulatory and Development Authority

of India, the Indian insurance regulator.

Ms Kapoor said, “In India, with a number of women leaders at the board, CEO or

management level in both general and life insurance sectors, the shift in
perception and acceptance is definitely higher for more women to grow into
leadership positions.

Attracting women talent in the industry

She said, "A talent pipeline can be built by identifying women who are ready and
able to fill leadership roles. Support can also include developing leadership
training programmes or executive presence training programmes targeted at
women.”

Insurance has gone beyond crunching numbers today; it involves a lot of soft
skills such as creativity and communication for effective customer service and
relationships. In light of the growing focus on customer satisfaction, industry
professionals are eager to hire employees who can be empathic, patient and
caring.

Ms Kapoor said, "Women are also naturally intuitive and sensitive to the concerns
of others. They are excellent multi-taskers, a skill primarily acquired due to
societal expectations. Of course, they bring a whole lot more to the table as
well.' @
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The Hindu Business Line

ALERTS

ICICI Lombard Take Care app

ICICI Lombard has introduced a face
scan feature to its app for checking
vitalswhich helps users keep track of
vitals such as blood pressure, Sp02
(oxygen saturation), heartrate,
respiration rate, heart rate variability
and stress level, all without any additional devices and that
too from their homes. This may turn out to be a
cost-effective option for people as it reduces the hassle of
having any other gadgets. The app also provides features
such as easy-renewals, post-policy health check-ups,
contactless motor claims services, health booster
renewals, health risk assessment, and wellness goals.
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